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01 BRAND MARK

11 Logo Construction

The logo is built using

a structured geometric
system that ensures visual
balance and proportion.
This construction grid
defines alignment,
spacing, and structural
harmony across all logo
components.
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01 BRAND MARK

1.2 Logo Structure

The logo is composed
of carefully balanced
elements including

the symbol and

the logotype. The
relationship between
these elements has
been precisely defined
and must not be altered.
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01 BRAND MARK

1.3 Main logo

Our logomark serves as

a visual representation of
the brand’s. It is designhed
to be simple, memorable,
and adaptable, allowing

it to function effectively
across different mediums
while maintaining its
distinct identity.
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1.4 Logo Clear Space

To preserve visual
clarity and impact, a
minimum clear space
must surround the logo
at all times. No graphic
elements, typography, or
Imagery may enter this
protected area.

GCC Standardization
Training Center 50
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01 BRAND MARK

1.5 Brandmark lockups

The brandmark lockups
present multiple approved
configurations of the

symbol and logotype to
accommodate different
layouts and application needs.
Each variation is designed to
ensure clarity, balance, and
consistency across diverse
formats while maintaining the
integrity of the brand.
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01 BRAND MARK
1.6 Co-branding

Approved logo arrangements
for displaying the brand
alongside other organizations
while maintaining visual
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1.7 Logo Placement

Defines the approved

placement of the logo within r Sl st
layouts to ensure proper
alignment, clear margins, and
consistent visual presentation.
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01 BRAND MARK

1.8 Color Versions

The logo may appear in its
primary color system or
approved alternative color
variations to adapt to
different backgrounds and
applications. Each version
Is carefully defined to
maintain clarity, contrast,
and brand consistency
across all touchpoints.
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01 BRAND MARK

1.9 Monochrome logo

The logo may be used

in black or white when GCC Standardization
color reproduction is - .

not possible or when A Tranllng Cepter -"Jj'o
simplicity is required. ;.L.JJJJJJ u_')JJ.D." Uu.un.l."

These versions ensure
strong legibility and visual
integrity across print,
monochrome, or limited-
production applications.
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110 Incorrect Usage

Improper use weakens
the logo’s impact and
compromises brand
consistency. Avoid altering
proportions, colors,
orientation, or adding
effects that distort the
original design. Always
follow the approved
guidelines to preserve
integrity.
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02 Color Palette

2.1 Primary Colors

The primary color
palette forms the core
visual identity of the
brand. These colors
should dominate all
communications and
ensure strong brand
recognition.
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02 Color Palette

2.2 Secondary Colors

Secondary colors
support the primary
palette and provide
flexibility in layouts,
backgrounds, and
supporting graphics
while maintaining brand
harmony.
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03 Typography
3.1 Typeface

Din Next LT
Arabic

Is the primary typeface

for both Arabic and
English. Chosen for its
clarity and versatility, it
ensures consistency and
readability across all brand
communications.
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A Word

Setting Standards.

Where regulation becomes quality

The Authority develops and adopts clear standards that
enhance consistency and elevate performance. Guided by
International best practices, we ensure a regulatory
.environment that is precise, transparent, and measurable

We believe standardization is more than compliance—it is a
system that safeguards quality, reduces variation, and
enables institutions to achieve reliable and sustainable
outcomes. Through a structured framework, we unify

ROMAN LIGHT



03 Typography

3.2 Typography
Hierarchy

Defined rules for

headings, subheadings,

body copy and captions,

ensure consistency
across all layouts.
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The Authority develops and adopts clear standards that
enhance consistency and elevate performance. Guided by
international best practices, we ensure a regulatory
.environment that is precise, transparent, and measurable

We believe standardization is more than compliance—it is
a system that safeguards quality, reduces variation, and
enables institutions to achieve reliable and sustainable
outcomes. Through a structured framework, we unify
practices, strengthen governance, and reinforce






04 Color Palette

41 Concept

Supporting visual
elements derived from
the logo structure
reinforce brand
identity and create a
recognizable visual
language.
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04 Color Palette

4.2 Graphic Elements

The brand utilizes a
defined system of
shapes and geometric
forms to structure
layouts and maintain
visual consistency.
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04 Color Palette

4.2 Graphic Elements

Sl plbill 04
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4.2 Graphic Elements
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04 Color Palette
4.3 Pattern System
Patterns are developed
from core brand
elements and can be
applied subtly across
backgrounds and
supporting materials.
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4.3 Pattern System
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4.4 Graphic System Sl plbdl léubi 4.4
Applications
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05 Applications Jleubill 05

1. Digital duodJl Uleubil 1
Social media Jolgill Jilug woilé
cover weloiodl

GCC Standardization
Training Center 50
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1. Digital duoddl leubill .1
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1. Digital duod dl caleubhill |1
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1. Digital duodyl lsubil 1
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1. Digital duod | Ciléubil .1
Email Signature oI9S Ul 2upull 2abgd

New Message — ' X

To

Subject

Dear,

Lorem ipsum dolor sit amet, sociis potenti libero commodo vivamus pede proin, potenti ipsum wisi quis
vel fermentum. Luctus morbi elit consectetuer nunc et mi. Luctus arcu iaculis odio lectus in, lorem duis
mauris ipsum sit quam et, bibendum sed a quis laoreet pretium augue, phasellus

Regards,

Mohammed Abdulsalam
Project Manager

A +966 545 555 463

MAbdulsalam@gso.org.sa
www.gso.org.sa/ar/training

>
=
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1. Digital duwod I lduball
PPT Template 04287 Pyc s
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2. Stationery duwlbjsll .2
Letterhead GOlbwlpoll (§)9

aaall gupaill doa

GCC Standardization Organization

GsO
GCC Standardization Organization auell audall Jgal ggleill guloo Jga) quusil dis GCC Standardization
Kingdom of Saudi Arabia, Riyadh 11691 Ul dyao .&ageull dupll d4laall h Training Center 50

gso.org.sa csc@gso.org.sa 920033992  P.0.Box 85245 w.p il ouddl gussil
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2. Stationery

Business Card

GCC Standardization

Training Center j5)0

o udlauc 2000
Mohammed Abdulsalam

£QJuL0 H20

Project Manager

+966 545 555 463
MAbdulsalam@gso.org.sa
www.gso.org.sa/ar/training
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2. Stationery
Envelope

GCC Standardization
Training Center 530
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arougpll blagll .3

3. Gift ltems

GCC Standardization
A Training Center 330
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3. Gift ltems
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3. Gift Items duugpll Llagll .3
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4. Wayfinding i5all oLy Ul .4

STORAGE ROOM
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TRAINING ROOM
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05 Applications
4. Wayfinding

GCC Standardization
Training Center 50

OUR HONORABLE
GUESTS
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Brand in Action
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